Global Tablet Sales
Forecast, 2013-
2018

Market Study
2Q 2014

ALIGR



ALIGR

Global Tablet Sales Forecast,
2013-2018

Market Study

Published 2Q 2014
Version 1.0
Report Number: 02Q2014-01

iGR Inc.

12400 W. Hwy 71
Suite 350 PMB 341
Austin TX 78738



Table of Contents

LY ¢T3 4 Yot T 1
EXECULIVE SUMMANIY ....cceiiieiiiieiiiienireeereeereensresnsresserasesenssrenseressesnssssassssnssssnsassnsesensesanse 3
Figure A: Global Tablet Sales by Region, 2013 — 2018 (UNItS)...uueeeereeeeeeiiiiiirrrreeeeeeeeeeeeeennnnnes 3
Figure B: Global Tablet Sales by Region, 2013 — 2018 (percentage shares) .......c...ccccceeeuuvnnee 4
Figure C: Global Tablet OS Sales Forecast, 2013-2018 (Percentage Share) ......cccccccceeeeeennnnes 5

1Y LY o T o o] (o -V TN 6
Global Regions DefiN@d.......ccccceveeniiieenierreenieriennnertenniereenseeeenssessenssesssnssessenssesssnssessensnes 7
Y T T - ] 1 o 7
LT g =S 7

T Y T T S 7
Latin AMEIICA ...iiieeiiiiineiiiieneiiiieneiiiienesistienssisitensssessenssssssensssssssnssssssensssssssnssssssanasssssannsssss 7
Middle East and AfriCa.....cciieeeriiiieeiiiiiieniiiieeiiiieeciieeneiisemesiesmesissssssssssssssssssssssssansssns 8

[\ Lo T 007X 1T 4 o OO 8
Tablet VEeNdOrsS .....cciiiiieiiiiiiiieiiiiinineieiiesiieessssissssssnssissssssenssssssssssssssssssssssssnsssssssans 9
P1Y o] o LN (0 1) I 9
AMaAzon (ANAroid-Dased) .......cccceeerreeunierieenierieeneerieenneetteenreeeeeesseeseenssesseensssssssnsssssesnsssssennnes 9
ASUS (ANdroid and WINAOWS)......ceveeereeireenneeitenneerienneeeeeasesseensessssnssessesssssssssnsssssssnsessssnnns 10
GOOZIE (ANAIONd) c..eeereeneeiriinnieirieenieertteneerreneseeerensseeeeennsssresnssessesnsssssesasssssssnsssssssnnsessssnssessens 10
IMICroSOft (WINOOWS) ..ceeuuiiieeniiiieeniiieeenerieennerreensneseeenssesseenssessesnssessssassessssnssessssnsssssnnnnnns 10
Samsung (Android aNd WINAOWS) .....cceuceirieeneiiieeeneirieeeneereeenseereennseereeesseesssassessssnssessssnssessees 10
Tablet Market Drivers and Forecast ASSUMPLIONS ......cccceieiiiiinnneniiiiiinnneniiiniineeen, 11
Global Tablet Sales Forecast: 2013-2018 ..........ccceueiiiiiiiiennnniiiinieensniiesiisessssssssssssnsnns 14
Global Tablet Forecast by Region, 2013 — 2018 .......ccccceeuuereenerreniernenseenncrenserensesrnssssnssssassesens 14
Table 1: Global Tablet Sales by Region, 2013 — 2018 (UNIS) c.uuvvrreeeeieeeeeeiiiiiiirrreeeeeeeeeeeeeanns 14
Figure 1: Global Tablet Sales by Region, 2013 — 2018 (UNItS) ....uvvvererieeeeeiiiiiiirrrereeeeeeeeeeennns 15
Table 2: Global Tablet Sales by Region, 2013 — 2018 (percentage shares).......cccccveeeeeeeeennns 15
Figure 2: Global Tablet Sales by Region, 2013 — 2018 (percentage shares) ......ccccccceeeeeeennn. 16
Global Tablet Sales Forecast by Operating System, 2013 - 2018 .......cccceveeereenerrencreenerennnees 16
Table 3: Global Tablet OS Sales Forecast, 2013-2018 (UNITS)...uuuvvreerieeeeeeiiiiiiirireeeeeeeeeeeeennns 16
Figure 3: Global Tablet OS Sales Forecast, 2013-2018 (UNItS) ...uvvvereeeeeeeeiieiiiirrreeeeeeeeeeeeeanns 17
Table 4: Global Tablet OS Sales Forecast, 2013-2018 (Percentage Share) ......ccccceveeeeeeeeennns 17
Figure 4: Global Tablet OS Sales Forecast, 2013-2018 (Percentage Share) ......cccccveeeeeeeeennns 18
Global Tablet Sales By Form Factor, 2013 - 2018 .......ccccccueieeuerrenirrneseenncrennerensessnsessnssssensesens 18
Table 5: Global Tablet Sales by Form Factor, 2013-2018...........cccoovriiirireeeeeeeeererennn 18
Figure 5: Global Tablet Sales by Form Factor, 2013-2018 ...........ccoovvvreererreeeeeeeerennn 19
Global Tablet Sales By Connectivity Option, 2013 - 2018.......ccccceveeerrenncrenncrenncrrnnceenseerennenees 19
Table 6: Global Tablet Sales by Connectivity Option, 2013-2018 .......cccevvvvrevervvrvrnrnnnnnnnnn. 19
Figure 6: Global Tablet Sales by Connectivity Option, 2013-2018.........cccevvvverrrrrrerernnnnnnnnnnn. 20

Quoting information from an iGillottResearch publication: external — any iGillottResearch information that is to be used in press releases, sales
presentations, marketing materials, advertising, or promotional materials requires prior written approval from iGillottResearch. iGillottResearch
reserves the right to deny approval of external usage for any reason. Internal-quoting individual sentences and paragraphs for use in your
company’s internal communications activities does not require permission from iGillottResearch. The use of large portions or the reproduction of
any iGillottResearch document in its entirety does require prior written approval and may have some financial implications.

Copyright © 2014 iGillottResearch, Inc. Reproduction is forbidden unless authorized.
FOR INFORMATION PLEASE CONTACT IAIN GILLOTT (512) 263-5682.



North America Tablet Sales Forecast: 2013-2018 ......cccceeuererrenrrenereneenrrencreneenssnssasennns 21

North America Tablet Sales, 2013 - 2018......cccceieiireirenireiieireirenireecreecrecrneresesssessesasesnseennss 21
Table 7: North America Tablet Sales, 2013-2018........ccueeeeiiiiiiiiiieeeiieiiee e 21
Figure 7: North America Tablet Sales, 2013-2018 (UNItS) ..ccoceerrrrrreereeeeeeiiiiiirrreeeeeeeeeeeeeanns 21

North America Tablet Sales by Operating System, 2013 - 2018.........cccceeeenerrmncrreecreenerennenees 21
Table 8: North America Tablet Sales by OS, 2013-2018 (UNItS) .uvvvveveeeeeeeiiiiciiiieeeeeeeeeeeeeeanns 22
Figure 8: North America Tablet Sales by OS, 2013-2018 (UNItS) ....cvvvieeeeeiieiiiirrreeeeeeeeeeeeeanns 22
Table 9: North America Tablet OS Sales Forecast, 2013-2018 (Percentage Share).............. 23
Figure 9: North America Tablet OS Sales Forecast, 2013-2018 (Percentage Share)............. 23

North America Tablet Sales By Form Factor, 2013 - 2018 .......ccccceeeireenerenncrrneernscsennerennenees 23
Table 10: North America Tablet Sales by Form Factor, 2013-2018 .........ccovvvvvvervrerennnnnnnnnnnn. 24
Figure 10: North America Tablet Sales by Form Factor, 2013-2018 ..........ccevvvvrrvrernennnnnnnnnnn. 24

North America Tablet Sales By Connectivity Option, 2013 - 2018 .......cc.cccceerreeirreereenecrennenees 24
Table 11: North America Tablet Sales by Connectivity Option, 2013-2018..........cccccecnnnnnnnn. 25
Figure 11: North America Tablet Sales by Connectivity Option, 2013-2018.......cccccccceevnnnee 25

Latin America Tablet Sales Forecast: 2013-2018.......c.cccccccoiiirmnniiiiinnennniisininennssinnneee 26

Latin America Tablet Sales, 2013 - 2018 .....cccceeieiereirenirenirecrerentreesreecraecrnsesnsssssessesssesnsssnsss 26
Table 12: Latin America Tablet Sales, 2013-2018 (UNItS)....ccccevrrrrrereeeeeeeiiiiciirrreeeeeeeeeeeeeanns 26
Figure 12: Latin America Tablet Sales, 2013-2018 (UNItS)....ccccvurrrrrrrreeeeeeiiiiirrrreeeeeeeeeeeeennns 26

Latin America Tablet Sales by Operating System, 2013 - 2018.......ccccccccereenerrnncrreeneeenerennenees 26
Table 13: Latin America Tablet Sales by OS, 2013-2018 (UNItS)....eeeveieeeeeiieiiiirrreeereeeeeeeeennnns 27
Figure 13: Latin America Tablet Sales by OS, 2013-2018 (UNItS) vuvevvvieeeeeiieiiirirreeeeeeeeeeeeeaans 27
Table 14: Latin America Tablet OS Sales Forecast, 2013-2018 (Percentage Share).............. 27
Figure 14: Latin America Tablet OS Sales Forecast, 2013-2018 (Percentage Share) ............ 28

Latin America Tablet Sales By Form Factor, 2013 - 2018........cccceereeeirennerenncrrnscernscseencerensenees 28
Table 15: Latin America Tablet Sales by Form Factor, 2013-2018.........cccevvvevervvrvrnrnnnnnnnnnnnnn. 28
Figure 15: Latin America Tablet Sales by Form Factor, 2013-2018..........cccvvvvrvrrvrerernnnnnnnnnnn. 29

Latin America Tablet Sales By Connectivity Option, 2013 - 2018........ccccceeeuerrmerreereencrennenees 29
Table 16: Latin America Tablet Sales by Connectivity Option, 2013-2018 .........ccccccevnennnnnn. 30
Figure 16: Latin America Tablet Sales by Connectivity Option, 2013-2018 ...........ccccecennnnnn. 30

Europe Tablet Sales Forecast: 2013-2018 ........ccccceeerreenereenneereeanceeensereeasecssanssessennnnns 31

Europe Tablet Sales, 2013 - 2018 ......cccccireeereenereenirrenereeneeresiernosresssrensessnsessnssssnssssnssssansesens 31
Table 17: Europe Tablet Sales, 2013-2018 (UNILS) vvvvvrereeeeeeiiiiiiirrreeeeeeeeeeeeeeeirrreeeeeeeeeeeeeeanns 31
Figure 17: Europe Tablet Sales, 2013-2018 (UNITS) vevvvrreeeeiiiiiiiiirereeeeeeeeeeeeeiirereeeeeeeeeeeeeanns 31

Europe Tablet Sales by Operating System, 2013 - 2018 ......cccccceerreenirenncrenncrrnncernscsennserensenens 31
Table 18: Europe Tablet Sales by OS, 2013-2018 (UNItS) ..cccoeevrrrrrreeeeeeeeeiiiiiirrreeeeeeeeeeeeeanns 32
Figure 18: Europe Tablet Sales by OS, 2013-2018 (UNITS) .cccecevrrrrrriiieeeeeeeieiiirrreeeeeeeeeeeeeanns 32
Table 19: Europe Tablet OS Sales Forecast, 2013-2018 (Percentage Share) .......ccccccceeeennee 33
Figure 19: Europe Tablet OS Sales Forecast, 2013-2018 (Percentage Share).......c....ccceeuuee. 33

Europe Tablet Sales By Form Factor, 2013 - 2018 .......ccccceereunirrenirennirennerenncernsessnsssenssesensenens 33
Table 20: Europe Tablet Sales by Form Factor, 2013-2018 .........ccoovvevrveeeeeveverrnrnreienn, 34
Figure 20: Europe Tablet Sales by Form Factor, 2013-2018 ..........coovvverrerrereveneninrinn, 34

Europe Tablet Sales By Connectivity Option, 2013 - 2018........cccceeveeireenereencrrnncrrenceeencerennenees 34
Table 21: Europe Tablet Sales by Connectivity Option, 2013-2018........ccevvevrrvrrerernennnnnnnnnnn. 35
Figure 21: Europe Tablet Sales by Connectivity Option, 2013-2018........c.cevvvvrrrererernnnnnnnnnnn. 35

Quoting information from an iGillottResearch publication: external — any iGillottResearch information that is to be used in press releases, sales
presentations, marketing materials, advertising, or promotional materials requires prior written approval from iGillottResearch. iGillottResearch
reserves the right to deny approval of external usage for any reason. Internal-quoting individual sentences and paragraphs for use in your
company’s internal communications activities does not require permission from iGillottResearch. The use of large portions or the reproduction of
any iGillottResearch document in its entirety does require prior written approval and may have some financial implications.

Copyright © 2014 iGillottResearch, Inc. Reproduction is forbidden unless authorized.
FOR INFORMATION PLEASE CONTACT IAIN GILLOTT (512) 263-5682.



Middle East and Africa Tablet Sales Forecast: 2013-2018 ......cccccceeureeerenereneenrencrenennns 36

Middle East and Africa Tablet Sales, 2013 - 2018......ccccceuiieireiienirenirencreereereieenceseernsceneennes 36
Table 22: Middle East and Africa Tablet Sales, 2013-2018 (UNItS)......ccceevvvevivrrreeereeeeeeeeennns 36
Figure 22: Middle East and Africa Tablet Sales, 2013-2018 (UNItS).......ccceevreirrrrereeeeeeeerinnnnns 36

Middle East and Africa Tablet Sales by Operating System, 2013 - 2018 ........ccccceeereenerrennenees 36
Table 23: Middle East and Africa Tablet Sales by OS, 2013-2018 (UNiItS)...cccccvrveeereeeeereeennns 37
Figure 23: Middle East and Africa Tablet Sales by OS, 2013-2018 (UNitS) .ccccvvvveeeeeeeeeeiinnns 37

Table 24: Middle East and Africa Tablet OS Sales Forecast, 2013-2018 (Percentage Share) 38
Figure 24: Middle East and Africa Tablet OS Sales Forecast, 2013-2018 (Percentage Share)

.............................................................................................................................................. 38
Middle East and Africa Tablet Sales By Form Factor, 2013 - 2018 .......cc.cccccerreerrenreenncrennenees 38
Table 25: Middle East and Africa Tablet Sales by Form Factor, 2013-2018.........cccceceeunnnnn. 39
Figure 25: Middle East and Africa Tablet Sales by Form Factor, 2013-2018...........cccceennnn... 39
Middle East and Africa Tablet Sales By Connectivity Option, 2013 - 2018........cccceeeeuerrennnnees 39
Table 26: Middle East and Africa Tablet Sales by Connectivity Option, 2013-2018 ............. 40
Figure 26: Middle East and Africa Tablet Sales by Connectivity Option, 2013-2018............. 40
Asia-Pacific Tablet Sales Forecast: 2013-2018..........ccceeeueriiiiiiinnnnniiiinimennsiiisninsssss 41
Asia-Pacific Tablet Sales, 2013 - 2018......cccceeiieuireeireriniereieenieeeereeraeensresssessssssesssesssssssnsernne 41
Table 27: Asia-Pacific Tablet Sales, 2013-2018 (UNITS).....cccoeeeeurrrieeieeeeeeeiiiicirrreeeeeeeeeeeeeanns 41
Figure 27: Asia-Pacific Tablet Sales, 2013-2018 (UNItS) ....ccooveevrrrrereieeeeeeiieiirreeeeeeeeeeeeeeanns 41
Asia-Pacific Tablet Sales by Operating System, 2013 - 2018........ccccceeeerrrencreencrrenereenceennerennes 41
Table 28: Asia-Pacific Tablet Sales by OS, 2013-2018 (UNItS)...uuurrreerieeeeeeiiiiiiirrreeeeeeeeeeeeenns 42
Figure 28: Asia-Pacific Tablet Sales by OS, 2013-2018 (UNItS) ..uuvvverereeeeeeiiiiiirrrreeeeeeeeeeeeeennns 42
Table 29: Asia-Pacific Tablet OS Sales Forecast, 2013-2018 (Percentage Share) ................. 43
Figure 29: Asia-Pacific Tablet OS Sales Forecast, 2013-2018 (Percentage Share) ................ 43
Asia-Pacific Tablet Sales By Form Factor, 2013 - 2018.......c.ccccccceereenerenncrrnncrennceresernonseensesennes 43
Table 30: Asia-Pacific Tablet Sales by Form Factor, 2013-2018.........cccovvvvvvevervrrnrnrnnnnnnnnnnnnn. 44
Figure 30: Asia-Pacific Tablet Sales by Form Factor, 2013-2018.........cccovvvvrvvervrrerernnnnnnnnn. 44
Asia-Pacific Tablet Sales By Connectivity Option, 2013 - 2018 .......ccccceereuereenrrenncreenceennerennes 44
Table 31: Asia-Pacific Tablet Sales by Connectivity Option, 2013-2018 ...........evvveveeeennnnnnnnn. 45
Figure 31: Asia-Pacific Tablet Sales by Connectivity Option, 2013-2018...........ovvvvevenennnnnnnn. 45
Japan Tablet Sales Forecast: 2013-2018 ......c.ccccceeeereereenncreennereeanereenseseenssessenssesssnnnens 46
Japan Tablet Sales, 2013 - 2018......ccccceeuerrenirreeireencrrenereosereassrensessaseerssssssssssssssssnsessasessnsnses 46
Table 32: Japan Tablet Sales, 2013-2018 (UNILS)..uuuueeiiiieeeiiiiiiiiirreeeeeeeeeeeeeeecirrreeeeeeeeeeeeenanns 46
Figure 32: Japan Tablet Sales, 2013-2018 (UNILS) vuveveereeeeeeeiiiiiirirereeeeeeeeeeeeenirereeeeeeeeeeeeeanns 46
Japan Tablet Sales by Operating System, 2013 - 2018 .....c.cccceereeeereencernencreeerennerennersaseernsnnes 46
Table 33: Japan Tablet Sales by OS, 2013-2018 (UNItS)......ccoeeeirrrrrireeeeeeeiiiiciirrreeeeeeeeeeeeenanns 47
Figure 33: Japan Tablet Sales by OS, 2013-2018 (UNITS) ..ccoeveerrrrrreiiieeeeeeeieiirrreeeeeeeeeeeeeanns 47
Table 34: Japan Tablet OS Sales Forecast, 2013-2018 (Percentage Share) ......cccccveeeeeveeennns 48
Figure 34: Japan Tablet OS Sales Forecast, 2013-2018 (Percentage Share) ......cccccceeeeevennn. 48
Japan Tablet Sales By Form Factor, 2013 - 2018 .......ccccceeeereenirrnnereenernencreenseensesensessnsesrnnnses 48
Table 35: Japan Tablet Sales by Form Factor, 2013-2018..........ccccevverirerereevererinrnrennn 49
Figure 35: Japan Tablet Sales by Form Factor, 2013-2018 ..........ccoovvriirreereveeeeeneen, 49
Japan Tablet Sales By Connectivity Option, 2013 - 2018.......ccccceeereeneermencreencrennerennerraseernnnnes 49
Table 36: Japan Tablet Sales by Connectivity Option, 2013-2018 .......cccevvvvererrrrnrnrnnnnnnnnnnnnn. 50

Quoting information from an iGillottResearch publication: external — any iGillottResearch information that is to be used in press releases, sales
presentations, marketing materials, advertising, or promotional materials requires prior written approval from iGillottResearch. iGillottResearch
reserves the right to deny approval of external usage for any reason. Internal-quoting individual sentences and paragraphs for use in your
company’s internal communications activities does not require permission from iGillottResearch. The use of large portions or the reproduction of
any iGillottResearch document in its entirety does require prior written approval and may have some financial implications.

Copyright © 2014 iGillottResearch, Inc. Reproduction is forbidden unless authorized.
FOR INFORMATION PLEASE CONTACT IAIN GILLOTT (512) 263-5682.



Figure 36: Japan Tablet Sales by Connectivity Option, 2013-2018........cccevvvvvrrrrerevnrennnnnnnnnn. 50

Tablet Vendor Profil@s ........ccceeceieeeieiienneerieenierienncereenseeseenseeeeenseesssssessessscssssssssennses D1
Yot 1 A 1 o T o RPRTRRE. J
Alcatel One Touch (TCL COMMUNICAtION) cc...ciieeuiieiienneerreeneereeeneereennseereensscssesnssessesnsessesnnss D2
7Y 0T o [T | Yol PN 7 |
[ TV E 1Y U ON. 1.
[ G o U=t 4 oY 1 oL URN : 3 |
NOKiIa (IMICFOSOTL).ccuuiiieeniiieennierteennierteenseereeennseseeenseessennseesssssseessensssesssnsssssssnsssssesnsssssesnnnesss 08
NOVAtEl WIreless, INC. ceuuieuiieiieiiieiiteiteeiteereeteeenereeereseenssessressrassenssssssssssssesssessssssssasssasesnsess 00
T 01 =Tol s 1Y o] « 1 (- RRRPRN 1 -
SAaMSUNG ElECEIONICS ...uiveeiriiiiieiiiiinierieniteeeteeerenneernesensnsrensesensessnsssensssassesnnssssnssssnsesensessnss 09
Sony Mobile COMMUNICAtIONS ....cceuuiiieiiieniienerreniereereresserenereaserrnsesensesenssersssessnssssnsesensessnss 1
4 | oo T s ToT - 14 [o T JSA TR i

(DT 1111 4 [o ] 1= | -
[ CT=T 4 1T - | 1SRRI 4 -
DEVICE TYPES. . ceuuerennirrenrrnnerrenereassreansrenseseasesrasssssssssensesensessassssnsssenssssassesansessnsssensassnssssnsseneed O

SEIVICES «evuurrnnienirenirenienreetreettaeetassessssseraserasessssssssasssassenssenssssssnsssnsesnssnsssnsesnsesnssanssansensennsenasd 7

[\ =Y ATV 70T o ' I=Yol 0T Lo (o Y-V RO A 4

Yo T0 ) ] T - 7.

[0 1T ol =11 1 1 1= P PPRRPETRRTRPRS - ¥.)

Quoting information from an iGillottResearch publication: external — any iGillottResearch information that is to be used in press releases, sales
presentations, marketing materials, advertising, or promotional materials requires prior written approval from iGillottResearch. iGillottResearch
reserves the right to deny approval of external usage for any reason. Internal-quoting individual sentences and paragraphs for use in your
company’s internal communications activities does not require permission from iGillottResearch. The use of large portions or the reproduction of
any iGillottResearch document in its entirety does require prior written approval and may have some financial implications.

Copyright © 2014 iGillottResearch, Inc. Reproduction is forbidden unless authorized.
FOR INFORMATION PLEASE CONTACT IAIN GILLOTT (512) 263-5682.



Abstract

Tablets have become a significant computing device for many consumers. In
addition to personal use, tablets are being used in many sectors including
education, health care, financial services and transportation. The rise of tablet
sales has affected sales of laptops, desktop computers, e-readers and even
handheld gaming consoles.

Adoption trends vary by geographic region, but ultimately, the popularity of
tablets hinges upon their versatility, connectivity and comparably low price. iGR
expects these and other factors to fuel the continued rapid expansion of tablet
sales during the forecast period.

This report previews the expected worldwide sales of tablets for 2013 to 2018.
Sales are forecasted by mobile operating systems, form factors (7-inch vs. 10-
inch) and connectivity options (embedded WWAN vs. WiFi-only). The sales
numbers are forecasted globally, as well as for each of the following six regions:
North America, Latin America, Europe, Middle East and Africa, Asia-Pacific, and
Japan. This market study also overviews some of the major tablet OEMs, as well
as the trends driving this growing market.

Key questions addressed:

=  Which OEMs currently provide tablets to this market?

= What are the current drivers of sales in the tablet market worldwide?
= What are the anticipated global tablet sales for 2013 to 2018?

= What are the anticipated tablet sales for North America, Latin America,
Europe, Middle East and Africa, Asia-Pacific, and Japan?

= What are the anticipated sales for each mobile operating system both
globally and for each region of the world?

= What are the anticipated sales for each tablet form factor (7-inch and 10-
inch) both globally and for each region of the world?

= What are the anticipated sales for tablets, according to the presence of an
embedded WWAN or a WiFi-Only connection, both globally and for each
region of the world?

Who should read this report?
= Mobile operators

=  Mobile device OEMs
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= Mobile content providers and distributors

= Financial analysts and investors.
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