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Abstract 
The fixed wireless access (FWA) market has been the unremarked provider of 
broadband Internet service to millions of Americans for decades. It is only 
recently with the advent of 5G, mmWave and the entrance of the big three 
(AT&T, T-Mobile and Verizon) that the FWA market has drawn renewed 
attention. Nothing has fundamentally changed with either the technology or the 
market.  

Key questions addressed in this market study include: 

§ What is the traditional fixed wireless access market? 

§ What is millimeter wave and how will it be used? Why is millimeter wave 
important? 

§ What is mid-band spectrum and how will it be used? 

§ What are the pros and cons to deploying mmWave? What are the 
challenges? 

§ How are the major CSPs using fixed wireless? 

§ How big is the traditional fixed wireless access market? How many 
households use that service? 

§ What are the revenues expected from the traditional fixed wireless access 
market through 2026? 

Who should read this report? 

§ Systems integrators and wireless network integrators 

§ CBRS solutions vendors 

§ Mobile operators 

§ Infrastructure OEMs 

§ Financial analysts and investors. 
 


