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Abstract

Many U.S. consumers work from home. The Covid-19 pandemic proved that there
is available technology, such as high-speed Internet, collaborative applications
and video conferencing applications, to facilitate and support remote working. To
overuse a pandemic phrase, this market study sheds light on what exactly the ‘new
normal’ of remote work is today. It also investigates if workers expect their remote
work schedule to remain the same.

This market study provides information about U.S. workers’ current remote work
experience, including the number of days at home, the technology used and
workers’ satisfaction. And importantly, the market study also provides insight into
possible changes in work-from-home schedules, as determined by U.S.
companies’ announced plans and policies.

This market study is based on results from iGR’s June 2023 survey of over 1,000
U.S. mobile consumers.

Key questions addressed:

= How many days per week did survey respondents work at home before
any changes related to the Covid-19 pandemic?

= How many days per week do employed survey respondents currently work
from home?

= How do remote workers typically connect to the Internet at home?

= Do remote workers use their own mobile device or one provided by their
company?

= How satisfied are remote workers with their Internet service while working
at home?

=  What type of financial support are companies giving remote workers?

= According to their companies’ announced policies and plans regarding
remote work, do respondents expect a change to their current schedule?

= When are any changes to remote work schedules likely to take place?

= How do respondents’ remote work experience vary according to
demographic variables?

Who should read this report?
= Mobile operators

= |nternet Service Providers
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= Device OEMs

= Infrastructure providers

= Corporate applications and service vendors
= Content providers and distributors

= Financial analysts and investors.
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