Messaging: The
Rural U.S.
Consumer

Perspective

Market Study
December 2011




ALIGR

Messaging: The Rural U.S.
Consumer Perspective

Market Study

Published December 2011
Version 1.0
Report Number: 122011-01

iGR Inc.

12400 W. Hwy 71
Suite 350 PMB 341
Austin TX 78738



Table of Contents

EXECULIVE SUMIMAIY ..c.ieeiieniireereenerennereneresneressseesesrasessnssrenssrassesnssssnsssenssssnsessnsesensssnnns 1
Table A: Average No. of Messages Sent/Received on a Daily Basis — U.S. Consumers........... 2
[\ 114 Voo Fo] (o -V AT 4
iGR End User Quantitative and Qualitative Studies ...........ccoovrrrrrreiiiiiiiiiiiinniiiiiiiinn. 4
MODIlE IMESSAZING .cceuuueiieenirieerierteniereenneetteaneereenseeeresseesessseesessssssessssessssssssenssssssnssessenns 6
Figure 1: Activities on Mobile Phone Besides Voice Calling, Rural U.S. Consumers ............... 6
Table 1: Activities on Mobile Phone By User Location, U.S. Consumers (Indexed) ................ 7
Figure 2: Activities on Mobile Phone By User Location, U.S. Consumers (Indexed) ............... 8
Table 2: Average No. of Messages Sent/Received on a Daily Basis — U.S. Consumers ........... 9
Table 3: No. of Text (SMS) Messages Sent in a Typical Day By Location, U.S. Consumers
(T L= CTe ) IR 9
Figure 3: No. of Text (SMS) Messages Sent in a Typical Day By Location, U.S. Consumers
(T =D C=Te ) ISP 10
Mobile Messaging CoNENT........cevveriirieeiieieeniereeeriereenseereesseeresnssesessssesssnssesssnssesssnnnnns 11
Text (SMS) and Multimedia (MIMS) CONTENT.......cceiieerieritenierreeeneereeenseereensseereensseeresnssessennns 11
Figure 4: SMS Messaging Content, Rural U.S. CONSUMENS .....ccuvuriiiiereeeeeeisiiiiiineeeeeeee e e e 11
Table 4: SMS Messaging Content By User Location (Last Six Months), U.S. Consumers
(T =D C=Te ) ISR 12
Figure 5: SMS Messaging Content By User Location (Last Six Months), U.S. Consumers
(T =D CTe ) ISP 13
Figure 6: SMS & MMS Use by Children Under the Age of 18, U.S. Consumers......cccccceeeunn.e. 14
Social NEtWOrKing CONTENT ....vviiiiiii i e e e s e e e e e e e e s e s sanbaraneeeeeeas 14

Figure 7: Social Networking Platforms in Use on Mobile Devices, Rural U.S. Consumers.... 15
Figure 8: Twitter Users: Frequency of Mobile Access in the Last Six Months, U.S. Consumers

.............................................................................................................................................. 16
VAo T N 6leY o} =T o | AP PO PP OPPUPTPPPON 16
Figure 9: Mobile Video Services in Use, U.S. CONSUMEIS ......cccuuiriiiieeeeeeeeesiiiiirneeeeeeeseeeannns 17
Voice Services: The Impact of MeSSaging......ccceeereeererieenieriennrerteenereenssesreenseesensseceennns 18
Figure 10: Voice Calls Sent/Received Since Began Mobile Messaging, Rural U.S. Consumers
.............................................................................................................................................. 18
Figure 11: Voice Mails Left on Mobile Phones by Mobile Messaging Users, Rural U.S.
1600 011 U1 4 1= o TPPPPPPPPPRPIIN 19
Figure 12: Voice Mails Left on Landline Phones by Mobile Messaging Users, Rural U.S.
CONSUIMEES ittt et e e e e e e et ettt et ettt e e e e e bt b e bbb s s e s e s e e e e e eeeaaeaenenees 20
Cellular SErvice EXPEIiENCE. ... ccvuureereeereereenreereeaneereesseetesnseesenssesssssssssenssesssssssssnsssssnnne 21
Table 5: Consumer Mobile Messaging Experience in Last 30 days, U.S. Consumers............ 21
Purchase Decisions: The Influence of Messaging ......ccceeereeereereeeniertenniereennecerenneereennenns 22

Distribution of this report outside of your company or organization is strictly prohibited. Copyright © 2011 iGillottResearch Inc.



Table 6: Items Influenced Decision to Buy Current Mobile Phone by Location, U.S.

CoNSUMENS (INAEXEA) .ottt ettt e e e e e e e e e e e atabrareeeeeeeeeeesensssraanereeeeas 22
Figure 13: Items Influenced Decision to Buy Current Mobile Phone by Location, U.S.
CoNSUMENS (INAEXEA) .ottt e e e e e e e e s e eatabaareeeeeeeeeeesenassraaneeeeeeas 23
Table 7: Factors Considered When Purchased Current Mobile Phone by Location, U.S.
CoNSUMENS (INAEXEA) .ottt eee e e e e e e e e eeeeasabaaeeeeeeeeeeeesensssraasereeeeas 24
Figure 14: Factors Considered When Purchased Current Mobile Phone by Location, U.S.
CONSUIMEBES et eettite e ettt s e ettt e e e e e ettt s e e eetasaa s eeeseesaa e eaesassaasseeeaeasnnssseeenansnnsssseesennnnns 25
(070 1Yol (1T Lo T o T PR 26
[0 T 1 4o T3Pt 28
(=T 41T - | N 28
DEVICE TYPOS cireuuirreniiruniirnsrrasssrnesernessrenssressssrsssernessrsssstessessssstenssssssssrsssesssssssnsssenssssssssssnssss 28
GBIV ttueiirueiiraiiienietnesstensieasressstrsestrssssrasssresssressstenssssssssrssssssssstensssenssssssssssesssassssansssnns 29
NetWOork TECHNOIOZY ..cccuuuiiiieeiiiiiiiiitr et rree e s reeess s s renesssssanasssssanesssssenesssssennnans 29
1Y o Yo 10 A 1] - SR 32
[ T ol = 1 41T PP 32

Distribution of this report outside of your company or organization is strictly prohibited. Copyright © 2011 iGillottResearch Inc.



