
	
  

Global	
  Handset	
  and	
  
Smartphone	
  
Forecast,	
  2012-­‐
2017	
  
Market	
  Study	
  
2Q	
  2013	
  

	
  



	
  

	
  

	
  

Global	
  Handset	
  and	
  
Smartphone	
  Forecast,	
  2012-­‐
2017	
  

Market	
  Study	
  

Published	
  2Q	
  2013	
  
Version	
  1.0	
  
Report	
  Number:	
  02Q2013-­‐07	
  

iGR	
  Inc.	
  
12400	
  W.	
  Hwy	
  71	
  
Suite	
  350	
  PMB	
  341	
  
Austin	
  TX	
  78738	
  



Quoting	
  information	
  from	
  an	
  iGillottResearch	
  publication:	
  external	
  —	
  any	
  iGillottResearch	
  information	
  that	
  is	
  to	
  be	
  used	
  in	
  press	
  releases,	
  sales	
  
presentations,	
  marketing	
  materials,	
  advertising,	
  or	
  promotional	
  materials	
  requires	
  prior	
  written	
  approval	
  from	
  iGillottResearch.	
  iGillottResearch	
  

reserves	
  the	
  right	
  to	
  deny	
  approval	
  of	
  external	
  usage	
  for	
  any	
  reason.	
  Internal-­‐quoting	
  individual	
  sentences	
  and	
  paragraphs	
  for	
  use	
  in	
  your	
  
company’s	
  internal	
  communications	
  activities	
  does	
  not	
  require	
  permission	
  from	
  iGillottResearch.	
  The	
  use	
  of	
  large	
  portions	
  or	
  the	
  reproduction	
  of	
  

any	
  iGillottResearch	
  document	
  in	
  its	
  entirety	
  does	
  require	
  prior	
  written	
  approval	
  and	
  may	
  have	
  some	
  financial	
  implications.	
  
Copyright	
  ©	
  2013	
  iGillottResearch,	
  Inc.	
  Reproduction	
  is	
  forbidden	
  unless	
  authorized.	
  

FOR	
  INFORMATION	
  PLEASE	
  CONTACT	
  IAIN	
  GILLOTT	
  (512)	
  263-­‐5682.	
  

Table	
  of	
  Contents	
  

Table	
  of	
  Contents.........................................................................................................2	
  

Abstract .......................................................................................................................1	
  

Executive	
  Summary .....................................................................................................2	
  
Figure	
  A:	
  Global	
  Smartphone	
  and	
  Non-­‐Smartphone	
  Sales,	
  2012-­‐2017 .................................. 2	
  
Figure	
  B:	
  Total	
  Handset	
  Sales	
  by	
  Type,	
  2012	
  -­‐	
  2017 ............................................................... 3	
  
Figure	
  C:	
  Global	
  Mobile	
  Handset	
  Sales	
  by	
  Region,	
  2012	
  –	
  2017	
  (percentages)...................... 4	
  

Methodology ...............................................................................................................5	
  

Global	
  Regions	
  Defined................................................................................................6	
  
Asia-­‐Pacific .......................................................................................................................... 6	
  
Europe ................................................................................................................................. 6	
  
Japan ................................................................................................................................... 6	
  
Latin	
  America....................................................................................................................... 6	
  
Middle	
  East	
  and	
  Africa ......................................................................................................... 7	
  
North	
  America ..................................................................................................................... 7	
  

Increased	
  OEM	
  competition.........................................................................................8	
  
Apple ................................................................................................................................... 8	
  
Blackberry ........................................................................................................................... 9	
  
HTC...................................................................................................................................... 9	
  
Huawei .............................................................................................................................. 10	
  
LG ...................................................................................................................................... 10	
  
Motorola	
  Mobility ............................................................................................................. 10	
  
Nokia ................................................................................................................................. 10	
  
Samsung ............................................................................................................................ 11	
  
Sony .................................................................................................................................. 11	
  
ZTE..................................................................................................................................... 11	
  

Smartphone	
  Market	
  Drivers	
  2012	
  -­‐	
  2017....................................................................12	
  
Consumer	
  expectations ..................................................................................................... 12	
  
Continued	
  handset	
  replacement ........................................................................................ 13	
  
Increasing	
  value	
  proposition .............................................................................................. 13	
  
Changes	
  in	
  business	
  use..................................................................................................... 14	
  
Increased	
  processor	
  speeds ............................................................................................... 15	
  
Improved	
  screen	
  resolution ............................................................................................... 15	
  
Move	
  to	
  LTE....................................................................................................................... 15	
  
Improved	
  cameras ............................................................................................................. 16	
  
Increasing	
  software	
  functionality,	
  apps	
  and	
  services.......................................................... 16	
  
Iterating	
  Mobile	
  OSes ........................................................................................................ 16	
  
NFC.................................................................................................................................... 18	
  
Battery	
  life......................................................................................................................... 18	
  



Quoting	
  information	
  from	
  an	
  iGillottResearch	
  publication:	
  external	
  —	
  any	
  iGillottResearch	
  information	
  that	
  is	
  to	
  be	
  used	
  in	
  press	
  releases,	
  sales	
  
presentations,	
  marketing	
  materials,	
  advertising,	
  or	
  promotional	
  materials	
  requires	
  prior	
  written	
  approval	
  from	
  iGillottResearch.	
  iGillottResearch	
  

reserves	
  the	
  right	
  to	
  deny	
  approval	
  of	
  external	
  usage	
  for	
  any	
  reason.	
  Internal-­‐quoting	
  individual	
  sentences	
  and	
  paragraphs	
  for	
  use	
  in	
  your	
  
company’s	
  internal	
  communications	
  activities	
  does	
  not	
  require	
  permission	
  from	
  iGillottResearch.	
  The	
  use	
  of	
  large	
  portions	
  or	
  the	
  reproduction	
  of	
  

any	
  iGillottResearch	
  document	
  in	
  its	
  entirety	
  does	
  require	
  prior	
  written	
  approval	
  and	
  may	
  have	
  some	
  financial	
  implications.	
  
Copyright	
  ©	
  2013	
  iGillottResearch,	
  Inc.	
  Reproduction	
  is	
  forbidden	
  unless	
  authorized.	
  

FOR	
  INFORMATION	
  PLEASE	
  CONTACT	
  IAIN	
  GILLOTT	
  (512)	
  263-­‐5682.	
  

Global	
  Smartphone	
  Sales	
  Forecast:	
  2012-­‐2017...........................................................19	
  
Major	
  Forecast	
  Assumptions.............................................................................................. 19	
  
Global	
  Handset	
  Forecast	
  by	
  Region,	
  2012	
  –	
  2017 ............................................................... 20	
  

Table	
  1:	
  Global	
  Mobile	
  Handset	
  Sales	
  by	
  Region,	
  2012	
  –	
  2017	
  (units) ................................. 20	
  
Figure	
  1:	
  Global	
  Mobile	
  Handset	
  Sales	
  by	
  Region,	
  2012	
  –	
  2017	
  (units)................................ 21	
  
Table	
  2:	
  Global	
  Mobile	
  Handset	
  Sales	
  by	
  Region,	
  2012	
  –	
  2017	
  (percentages) ..................... 21	
  
Figure	
  2:	
  Global	
  Mobile	
  Handset	
  Sales	
  by	
  Region,	
  2012	
  –	
  2017	
  (percentages) .................... 22	
  

Global	
  Handset	
  Forecast	
  by	
  Type,	
  2012	
  -­‐	
  2017 ................................................................... 23	
  
Table	
  3:	
  Global	
  Mobile	
  Handset	
  Sales	
  by	
  Handset	
  Type,	
  2012-­‐2017.................................... 23	
  
Figure	
  3:	
  Global	
  Mobile	
  Handset	
  Sales	
  by	
  Handset	
  Type,	
  2012-­‐2017 .................................. 24	
  

Global	
  Smartphone	
  Forecast	
  by	
  Region,	
  2012	
  –	
  2017 ......................................................... 24	
  
Table	
  4:	
  Global	
  Smartphone	
  Sales	
  Forecast	
  by	
  Region,	
  2012-­‐2017	
  (units)........................... 24	
  
Figure	
  4:	
  Global	
  Smartphone	
  Sales	
  Forecast	
  by	
  Region,	
  2012-­‐2017	
  (units) ......................... 25	
  
Table	
  5:	
  Global	
  Smartphone	
  Sales	
  Forecast	
  by	
  Region,	
  2012-­‐2017	
  (percent	
  share) ............ 25	
  
Figure	
  5:	
  Global	
  Smartphone	
  Sales	
  Forecast	
  by	
  Region,	
  2012-­‐2017	
  (percent	
  share) ........... 26	
  

Global	
  Smartphone	
  Sales	
  Forecast	
  by	
  Operating	
  System,	
  2012	
  -­‐	
  2017 ................................ 26	
  
Table	
  6:	
  Global	
  Mobile	
  OS	
  Sales	
  Forecast,	
  2012-­‐2017	
  (units)............................................... 27	
  
Figure	
  6:	
  Global	
  Mobile	
  OS	
  Sales	
  Forecast,	
  2012-­‐2017	
  (units) ............................................. 28	
  
Table	
  7:	
  Global	
  Mobile	
  OS	
  Sales	
  Forecast,	
  2012-­‐2017	
  (Percentage	
  Share) .......................... 28	
  
Figure	
  7:	
  Global	
  Mobile	
  OS	
  Sales	
  Forecast,	
  2012-­‐2017	
  (Percentage	
  Share) ......................... 29	
  

North	
  America	
  Smartphone	
  Sales	
  Forecast:	
  2012-­‐2017 ..............................................30	
  
North	
  America	
  Handset	
  Forecast	
  by	
  Type,	
  2012	
  -­‐	
  2017....................................................... 30	
  

Table	
  8:	
  North	
  America	
  Mobile	
  Handset	
  Sales	
  by	
  Handset	
  Type,	
  2012-­‐2017 ...................... 30	
  
Figure	
  8:	
  North	
  America	
  Mobile	
  Handset	
  Sales	
  by	
  Handset	
  Type,	
  2012-­‐2017	
  (units) .......... 31	
  

North	
  America	
  Smartphone	
  Sales	
  Forecast	
  by	
  Operating	
  System,	
  2012	
  -­‐	
  2017 ................... 31	
  
Table	
  9:	
  North	
  America	
  Mobile	
  OS	
  Sales	
  Forecast,	
  2012-­‐2017	
  (units) ................................. 32	
  
Figure	
  9:	
  North	
  America	
  Mobile	
  OS	
  Sales	
  Forecast,	
  2012-­‐2017	
  (units) ................................ 32	
  
Table	
  10:	
  North	
  America	
  Mobile	
  OS	
  Forecast,	
  2012-­‐2017	
  (Percentage	
  Share) .................... 33	
  
Figure	
  10:	
  North	
  America	
  Mobile	
  OS	
  Sales	
  Forecast,	
  2012-­‐2017	
  (Percentage	
  Share).......... 33	
  

Latin	
  America	
  Smartphone	
  Sales	
  Forecast:	
  2012-­‐2017................................................34	
  
Latin	
  America	
  Handset	
  Forecast	
  by	
  Type,	
  2012	
  -­‐	
  2017 ........................................................ 34	
  

Table	
  11:	
  Latin	
  America	
  Mobile	
  Handset	
  Sales	
  by	
  Handset	
  Type,	
  2012-­‐2017 ...................... 34	
  
Figure	
  11:	
  Latin	
  America	
  Mobile	
  Handset	
  Sales	
  by	
  Handset	
  Type,	
  2012-­‐2017	
  (units).......... 35	
  

Latin	
  America	
  Smartphone	
  Forecast	
  by	
  Operating	
  System,	
  2012	
  -­‐	
  2017.............................. 35	
  
Table	
  12:	
  Latin	
  America	
  Mobile	
  OS	
  Forecast,	
  2012-­‐2017	
  (units) .......................................... 35	
  
Figure	
  12:	
  Latin	
  America	
  Mobile	
  OS	
  Forecast,	
  2012-­‐2017	
  (units)......................................... 36	
  
Table	
  13:	
  Latin	
  America	
  Mobile	
  OS	
  Sales	
  Forecast,	
  2012-­‐2017	
  (Percentage	
  Share)............. 36	
  
Figure	
  13:	
  Latin	
  America	
  Mobile	
  OS	
  Sales	
  Forecast,	
  2012-­‐2017	
  (Percentage	
  Share) ........... 37	
  

Europe	
  Smartphone	
  Sales	
  Forecast:	
  2012-­‐2017 ..........................................................38	
  
Europe	
  Handset	
  Forecast	
  by	
  Type,	
  2012	
  -­‐	
  2017 .................................................................. 38	
  

Table	
  14:	
  Europe	
  Mobile	
  Handset	
  Sales	
  by	
  Handset	
  Type,	
  2012-­‐2017................................. 38	
  
Figure	
  14:	
  Europe	
  Mobile	
  Handset	
  Sales	
  by	
  Handset	
  Type,	
  2012-­‐2017	
  (units) .................... 39	
  

Europe	
  Smartphone	
  Sales	
  Forecast	
  by	
  Operating	
  System,	
  2012	
  -­‐	
  2017 ............................... 39	
  
Table	
  15:	
  Europe	
  Mobile	
  OS	
  Sales	
  Forecast,	
  2012-­‐2017	
  (units) ........................................... 39	
  



Quoting	
  information	
  from	
  an	
  iGillottResearch	
  publication:	
  external	
  —	
  any	
  iGillottResearch	
  information	
  that	
  is	
  to	
  be	
  used	
  in	
  press	
  releases,	
  sales	
  
presentations,	
  marketing	
  materials,	
  advertising,	
  or	
  promotional	
  materials	
  requires	
  prior	
  written	
  approval	
  from	
  iGillottResearch.	
  iGillottResearch	
  

reserves	
  the	
  right	
  to	
  deny	
  approval	
  of	
  external	
  usage	
  for	
  any	
  reason.	
  Internal-­‐quoting	
  individual	
  sentences	
  and	
  paragraphs	
  for	
  use	
  in	
  your	
  
company’s	
  internal	
  communications	
  activities	
  does	
  not	
  require	
  permission	
  from	
  iGillottResearch.	
  The	
  use	
  of	
  large	
  portions	
  or	
  the	
  reproduction	
  of	
  

any	
  iGillottResearch	
  document	
  in	
  its	
  entirety	
  does	
  require	
  prior	
  written	
  approval	
  and	
  may	
  have	
  some	
  financial	
  implications.	
  
Copyright	
  ©	
  2013	
  iGillottResearch,	
  Inc.	
  Reproduction	
  is	
  forbidden	
  unless	
  authorized.	
  

FOR	
  INFORMATION	
  PLEASE	
  CONTACT	
  IAIN	
  GILLOTT	
  (512)	
  263-­‐5682.	
  

Figure	
  15:	
  Europe	
  Mobile	
  OS	
  Sales	
  Forecast,	
  2012-­‐2017	
  (units) .......................................... 40	
  
Table	
  16:	
  Europe	
  Mobile	
  OS	
  Sales	
  Forecast,	
  2012-­‐2017	
  (Percentage	
  Share) ....................... 40	
  
Figure	
  16:	
  Europe	
  Mobile	
  OS	
  Sales	
  Forecast,	
  2012-­‐2017	
  (Percentage	
  Share)...................... 41	
  

Middle	
  East	
  and	
  Africa	
  Smartphone	
  Sales	
  Forecast:	
  2012-­‐2017 ..................................42	
  
Middle	
  East	
  and	
  Africa	
  Handset	
  Sales	
  Forecast	
  by	
  Type,	
  2012	
  -­‐	
  2017.................................. 42	
  

Table	
  17:	
  Middle	
  East	
  and	
  Africa	
  Mobile	
  Handset	
  Sales	
  by	
  Handset	
  Type,	
  2012-­‐2017 ........ 42	
  
Figure	
  17:	
  Middle	
  East	
  and	
  Africa	
  Mobile	
  Handset	
  Sales	
  by	
  Handset	
  Type,	
  2012-­‐2017	
  (units)
.............................................................................................................................................. 43	
  

Middle	
  East	
  and	
  Africa	
  Smartphone	
  Sales	
  Forecast	
  by	
  Operating	
  System,	
  2012	
  -­‐	
  2017 ....... 43	
  
Table	
  18:	
  Middle	
  East	
  and	
  Africa	
  Mobile	
  OS	
  Sales	
  Forecast,	
  2012-­‐2017	
  (units)................... 43	
  
Figure	
  18:	
  Middle	
  East	
  and	
  Africa	
  Mobile	
  OS	
  Forecast,	
  2012-­‐2017	
  (units)........................... 44	
  
Table	
  19:	
  Middle	
  East	
  and	
  Africa	
  Mobile	
  OS	
  Sales	
  Forecast,	
  2012-­‐2017	
  (Percentage	
  Share)
.............................................................................................................................................. 44	
  
Figure	
  19:	
  Middle	
  East	
  and	
  Africa	
  Mobile	
  OS	
  Sales	
  Forecast,	
  2012-­‐2017	
  (Percentage	
  Share)
.............................................................................................................................................. 45	
  

Asia-­‐Pacific	
  Smartphone	
  Sales	
  Forecast:	
  2012-­‐2017 ...................................................46	
  
Asia-­‐Pacific	
  Handset	
  Sales	
  Forecast	
  by	
  Type,	
  2012	
  -­‐	
  2017 ................................................... 46	
  

Table	
  20:	
  Asia-­‐Pacific	
  Mobile	
  Handset	
  Sales	
  by	
  Handset	
  Type,	
  2012-­‐2017 .......................... 46	
  
Figure	
  20:	
  Asia-­‐Pacific	
  Mobile	
  Handset	
  Sales	
  by	
  Handset	
  Type,	
  2012-­‐2017	
  (units) ............. 47	
  

Asia-­‐Pacific	
  Smartphone	
  Sales	
  Forecast	
  by	
  Operating	
  System,	
  2012	
  -­‐	
  2017 ........................ 47	
  
Table	
  21:	
  Asia-­‐Pacific	
  Mobile	
  OS	
  Sales	
  Forecast,	
  2012-­‐2017	
  (units)..................................... 47	
  
Figure	
  21:	
  Asia-­‐Pacific	
  Mobile	
  OS	
  Sales	
  Forecast,	
  2012-­‐2017	
  (units) ................................... 48	
  
Table	
  22:	
  Asia-­‐Pacific	
  Mobile	
  OS	
  Sales	
  Forecast,	
  2012-­‐2017	
  (Percentage	
  Share) ................ 48	
  
Figure	
  22:	
  Asia-­‐Pacific	
  Mobile	
  OS	
  Forecast,	
  2012-­‐2017	
  (Percentage	
  Share) ........................ 49	
  

Japan	
  Smartphone	
  Sales	
  Forecast:	
  2012-­‐2017 ............................................................50	
  
Japan	
  Handset	
  Forecast	
  by	
  Type,	
  2012	
  -­‐	
  2017 .................................................................... 50	
  

Table	
  23:	
  Japan	
  Mobile	
  Handset	
  Sales	
  by	
  Handset	
  Type,	
  2012-­‐2017................................... 50	
  
Figure	
  23:	
  Japan	
  Mobile	
  Handset	
  Sales	
  by	
  Handset	
  Type,	
  2012-­‐2017	
  (units) ...................... 51	
  

Japan	
  Smartphone	
  Sales	
  Forecast	
  by	
  Operating	
  System,	
  2012	
  -­‐	
  2017 ................................. 51	
  
Table	
  24:	
  Japan	
  Mobile	
  OS	
  Sales	
  Forecast,	
  2012-­‐2017	
  (units).............................................. 51	
  
Figure	
  24:	
  Japan	
  Mobile	
  OS	
  Sales	
  Forecast,	
  2012-­‐2017	
  (units) ............................................ 52	
  
Table	
  25:	
  Japan	
  Mobile	
  OS	
  Sales	
  Forecast,	
  2012-­‐2017	
  (Percentage	
  Share) ......................... 52	
  
Figure	
  25:	
  Japan	
  Mobile	
  OS	
  Sales	
  Forecast,	
  2012-­‐2017	
  (Percentage	
  Share) ........................ 53	
  

Definitions .................................................................................................................54	
  
General.............................................................................................................................. 54	
  
Device	
  Types...................................................................................................................... 54	
  
Services ............................................................................................................................. 55	
  
Network	
  Technology.......................................................................................................... 55	
  

About	
  iGR ..................................................................................................................60	
  
Disclaimer.......................................................................................................................... 60	
  



Quoting	
  information	
  from	
  an	
  iGillottResearch	
  publication:	
  external	
  —	
  any	
  iGillottResearch	
  information	
  that	
  is	
  to	
  be	
  used	
  in	
  press	
  releases,	
  sales	
  
presentations,	
  marketing	
  materials,	
  advertising,	
  or	
  promotional	
  materials	
  requires	
  prior	
  written	
  approval	
  from	
  iGillottResearch.	
  iGillottResearch	
  

reserves	
  the	
  right	
  to	
  deny	
  approval	
  of	
  external	
  usage	
  for	
  any	
  reason.	
  Internal-­‐quoting	
  individual	
  sentences	
  and	
  paragraphs	
  for	
  use	
  in	
  your	
  
company’s	
  internal	
  communications	
  activities	
  does	
  not	
  require	
  permission	
  from	
  iGillottResearch.	
  The	
  use	
  of	
  large	
  portions	
  or	
  the	
  reproduction	
  of	
  

any	
  iGillottResearch	
  document	
  in	
  its	
  entirety	
  does	
  require	
  prior	
  written	
  approval	
  and	
  may	
  have	
  some	
  financial	
  implications.	
  
Copyright	
  ©	
  2013	
  iGillottResearch,	
  Inc.	
  Reproduction	
  is	
  forbidden	
  unless	
  authorized.	
  

FOR	
  INFORMATION	
  PLEASE	
  CONTACT	
  IAIN	
  GILLOTT	
  (512)	
  263-­‐5682.	
  

Abstract	
  

The	
   worldwide	
   population,	
   which	
   surpassed	
   seven	
   billion	
   people	
   in	
   2012,	
   is	
  
expected	
   to	
   continue	
   its	
   steady	
   growth	
   over	
   the	
   next	
   five	
   years.	
   Globally,	
  
smartphone	
  sales	
  will	
   also	
   increase	
  at	
  a	
   steady	
  pace.	
  As	
   smartphones	
  become	
  
more	
   affordable	
   worldwide,	
   more	
   and	
   more	
   consumers	
   are	
   choosing	
  
smartphones	
   as	
   either	
   their	
   first	
   mobile	
   device	
   or	
   as	
   a	
   replacement	
   to	
   their	
  
basic	
   feature	
  or	
   texting	
  phone.	
  By	
  2017,	
   iGR	
   forecasts	
   that	
   total	
  handset	
   sales	
  
will	
  be	
  2.7	
  billion,	
  of	
  which	
  2	
  billion	
  will	
  be	
  smartphones.	
  	
  

This	
  report	
   forecasts	
  the	
  expected	
  worldwide	
  sales	
  of	
  handsets	
  for	
  2012-­‐2017.	
  
Sales	
  are	
  forecasted	
  by	
  type	
  of	
  device,	
  both	
  non-­‐smartphones	
  and	
  smartphones,	
  
and	
  mobile	
   operating	
   systems.	
   The	
   sales	
   numbers	
   are	
   forecasted	
   globally,	
   as	
  
well	
   as	
   for	
   each	
   of	
   the	
   following	
   six	
   regions:	
   North	
   America,	
   Latin	
   America,	
  
Europe,	
  Middle	
  East	
  and	
  Africa,	
  Asia-­‐Pacific,	
  and	
  Japan.	
  This	
  market	
  study	
  also	
  
overviews	
   the	
   smartphone	
   OEMs,	
   as	
   well	
   as	
   the	
   trends	
   driving	
   this	
   growing	
  
market.	
  	
  

Key	
  Questions	
  Addressed:	
  

 Which	
  OEMs	
  currently	
  provide	
  smartphones	
  to	
  this	
  market?	
  

 What	
  are	
  the	
  current	
  trends	
  in	
  smartphone	
  design	
  and	
  consumer	
  usage?	
  

 What	
  are	
  the	
  anticipated	
  global	
  handset	
  and	
  smartphone	
  sales	
  for	
  2012	
  to	
  
2017?	
  

 What	
  are	
  the	
  anticipated	
  handset	
  and	
  smartphone	
  sales	
  for	
  North	
  America,	
  
Latin	
   America,	
   Europe,	
  Middle	
   East	
   and	
   Africa,	
   Asia-­‐Pacific,	
   and	
   Japan	
   for	
  
2012	
  to	
  2017?	
  

 What	
  are	
  the	
  anticipated	
  sales	
  for	
  each	
  smartphone	
  operating	
  system	
  both	
  
globally	
  and	
  for	
  each	
  region	
  of	
  the	
  world	
  in	
  2012-­‐2017?	
  

Who	
  should	
  read	
  this	
  report?	
  

 Mobile	
  operators	
  

 Mobile	
  device	
  OEMs	
  	
  

 Mobile	
  content	
  providers	
  and	
  distributors	
  

 Financial	
  analysts	
  and	
  investors.	
  


